Positioning services of a travel agency in social networks by Fedushko, S. S. & Bekesh, Yu. R.
ISSN 1996-1588 1(19)
2014
, ,
felomia@gmail.com
-
-
: 
- ].
].
-
[7].
-
[9
[10
-
-
-
-
ISSN 1996-1588 5(203)
2011
[12]. 
-
-
-
[13].
.
-
-
5
-
1
ISSN 1996-1588 5(203)
2011
. [16].
[17]
.
, 
-
.
Facebook
Vk.com Facebook
1 8 9
2 5 9
3 7 9
4 6 8
5 10 10
6 7 8
7 7 10
8
-
7 8
9 10 10
10 10 10
11 8 7
12 7 9
13 10 10
14 9 10
15 7 9
16 10 10
17 8 8
18 7 8
ISSN 1996-1588 5(203)
2011
0;10Criterion .
N
)Fb(Criterion
FbP
N
1j
j
efficiency , (1)
N
1j
j)Fb(Criterion -
Facebook; N -
N
)Vk(Criterion
VkP
N
1j
j
efficiency , (2)
N
1j
j)Vk(Criterion -
VK.com; N -
-
-
-
-
-
-
- [18, 19])
- -
[20, 21])
-
-
Vk.com.
-
-
ISSN 1996-1588 5(203)
2011
-
-
.
-
1. Pasmantier J. Building a marketing strategy for innovation efforts / J. Pasmantier [Online]. 
Available at: http://www.innovationexcellence.com/blog/2010/09/12/building-a-marketing-strategy-for-
innovation-efforts/
2.
. : http://www.problecon.com/pdf/2013/1_0/22_27.pdf
3.
. 
http://testred.in.ua/wp-content/uploads/2014/03/ZK_2_14-Web.pdf
4.
/ C. . 
http://ijimv.knukim.edu.ua/zbirnyk/1_1/vodolazka_s_v_sotsialni_merezhi_yak_innovatsiinyi_sposib.pdf
5. - / 
. : http://www.kymu.edu.ua/wsc/toms/10/147-150.pdf
6.
. http://ena.lp.edu.ua:8080/bitstream/ntb/11448/1/67.pdf
7. Kolaczyk E. D. Statistical analysis of network data: methods and models / E. D. Kolaczyk // 1st 
edn. Berlin, Germany: Springer, 2009.
8. Ward M. R. Internet shopping, consumer search, and product branding / M. R. Ward, M. J. Lee //
Journal of Product and Brand Management. 2000. vol. 9, no. 1, pp. 6-20.
9. . Available
from: http://probl-economy.kpi.ua/pdf/2013-10.pdf
ISSN 1996-1588 5(203)
2011
10.
. 
http://ecsocman.hse.ru/data/2012/05/28/1271377512/56.pdf
11. Social Networks, Personalized Advertising, and Privacy Controls [Online]. Available from: 
http://ebusiness.mit.edu/research/papers/2011.08_Tucker_Social%20Networks%20Personalized%20Advertising
%20and%20Privacy%20Controls_314.pdf
12. . 
http://webkraser.biz/reklama-v-socialnix-merezhax
13. . 
http://ena.lp.edu.ua:8080/bitstream/ntb/11459/1/64.pdf
14. New Europe [Online]. Available: https://vk.com/new_europe
15. . Available: 
https://vk.com/stats?gid=65313678
16. . 
http://webstudio2u.net/ua/web-promotion/620-prodvizhenie-saita-v-facebook.html
17. New Europe [Online]. Available: https://www.facebook.com/pages/New-
Europe/261543487222871?sk=insights&section=navLikes
18. Fedushko S. The verification of virtual community member's socio-demographic characteristics 
profile / S. Fedushko, O. Peleschyshyn, A. Peleschyshyn, Y. Syerov // Advanced Computing: An International 
Journal (ACIJ), Vol.4, No.3, May 2013. P. 29-38. Available at: 
http://airccse.org/journal/acij/papers/4313acij03.pdf
19. Syerov Y. The computer-linguistic analysis of socio-demographic profile of virtual community 
member /Y. Syerov, A. Peleschyshyn, S. Fedushko // International Journal of Computer Science and Business 
Informatics (IJCSBI), Vol 4, No 1, August 2013. P. 1-13. Available at: 
http://ijcsbi.org/index.php/ijcsbi/article/view/104/37
20. Fedushko S. Algorithm of the cyber criminals identification / S. Fedushko, N. Bardyn // Global 
Journal of Engineering, Design & Technology (GJEDT), Vol. 2, No. 4(2013). P. 56-62. Available at: 
http://www.gifre.org/admin/papers/gjedt/ALGORITHM-Vol%202%284%29-gjedt.pdf
21. Syerov Y. The computer-linguistic analysis of socio-demographic profile of virtual community 
member /Y. Syerov, A. Peleschyshyn, S. Fedushko // International Journal of Computer Science and Business 
Informatics (IJCSBI), Vol 4, No 1, August 2013. P. 1-13. Available at: 
http://ijcsbi.org/index.php/ijcsbi/article/view/104/37
10.04.2014
, 
-
-
S.S. FEDUSHKO, Yu.R. BEKESH
Lviv Polytechnic National University
POSITIONING SERVICES OF A TRAVEL AGENCY IN SOCIAL NETWORKS
In this paper the methods of forming a travel company customer base by means of social networks are 
observed. These methods are made to involve web-users of the social networks (VK.com and Facebook) for 
positioning of the service of the travel agency "New Europe" on the Internet. The methods of applying the 
maintenance activities and interests of web-users are also used. So, the main method of information exchanging 
in modern network society is on-line social networks. The rapid development and improvement of such 
information and communication technologies is a key factor in the positioning of the travel agency brand in the 
global information space. The absence of time and space restrictions and the speed of spreading of the 
information among an aim audience of social networks create all the conditions for effective popularization of 
the travel agency "New Europe" and its service in the Internet.
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